
‘B ookings are looking a 
lot more positive and 
definitely an upward 

trend,’ says Gavin Eyre, Interna-
tional House (IH) Cape Town’s 
managing director. He attributes 
this to ‘better trading conditions, 
value for money and marketing’. 

However, EduSA chairman and 
Good Hope Studies principal 
Craig Leith says, ‘From mid-
March to early June numbers 
were significantly lower than 
the same period in 2010, which 
was not that great either.’ It’s 
‘difficult to say what impact the 
global recession continues to 
have on the industry. People are 
still a bit cautious about spending 
so we are seeing a shorter length 
of stay’ – two to four weeks 
compared to six- to twelve-
week stays in the past. Then 
again, Johannes Kraus, direc-
tor of Kurus English, maintains, 
‘compared to last year, we can 
definitely feel an upward trend 
for our coming summer season’.

Factors influencing students 
choosing South Africa include 
‘quality, great local attractions, 
price and diversity’, according 
to Eyre, while Leith says South 
Africa is ‘an exotic destination’ 
and that ‘Cape Town, in particular 
… constantly ranks in the top five 
places to visit internationally’. 
Jane Diesel, director of Inlingua 
Cape Town, told the Gazette that 
one factor in students’ choice of 
South Africa was sunshine.

The relative ease of getting 
South Africa visas is another. Eyre 
describes student visas as ‘quite 
straightforward if the procedures 
are all adhered to. For courses 

lasting under three months … 
some countries … do not require 
a study visa. If a person is com-
ing to South Africa for more than 
three months then they would be 
required to obtain a study permit.’

Diesel says visas are ‘easy to 
obtain. Students from many coun-
tries in Europe, Central/South 
America and the Far East therefore 
look to South Africa as an option. 
However, that “ease” has to be set 
against the cost of flights and the 
perception of the country as a safe, 
quality language learning destina-
tion.’ Kraus adds, ‘Easy access to 
visas definitely increases business 
from Europe. Also 180-day visas 
are not difficult to get approved. 
We experience more problems 
with African countries, though.’

Who comes to study in South 
Africa? Eyre identifies Brazil 
and central Africa as markets 
sending more students. IH is 
‘receiving more business execu-
tives onto our courses’, while 
Eyre adds that around a quarter 
of IH’s ‘other Africans’ go on to 
further study in South Africa.

Leith explains that at Good 
Hope Studies the ‘German market 
is slowly starting to recover after 
being very depressed for the last 
four or five years. There has been 
significant growth from other 
African countries, particularly 
Angola.  Enrolments from South 

Korea have steadily declined over 
the last two years, but seem to be 
in a slight recovery in 2011.’

Inlingua’s ‘German and Swiss 
enrolments remain significant’, 
says Diesel. ‘We have had fewer 
Czechs and Italians this year 
although registrations are pick-
ing up for our summer.’  

According to Kraus, ‘In global 
recession … Germany, Austria 
and Switzerland have been our 
biggest markets.’ There’s also 
more business from ‘other African 
countries … Angola and Gabon’.

South Africa’s currency, the rand, 
is ‘relatively strong at the moment, 
compared to a weaker dollar’, says 
Leith, which leads to ‘more stu-
dents travelling to the USA’. This is 
the reverse of what happened four 
or five years ago, when a weak rand 
made the country an attractive des-
tination. While this hasn’t affected 
the cost of courses, ‘some accom-
modation and the general cost of 
living have increased markedly’, 
admits Diesel.

Kurus is also feeling the effect 
of a currency now ‘much stronger 
than in 2009 – which consider-
ably influenced our turnover’, 
says Kraus. ‘Due to the fact that 
we sell most of our courses in 
Europe, we had to compensate 
the risk of exchange rate. We 
had to increase prices in 2011 by 
approximately 14 per cent.’� �„

Sunshine and easy visas
Matt Salusbury  asks members of South African language schools 
association Education South Africa (EduSA) how the sector is faring

International students con-
tributed CAN$6.5 billion 
(£4.2bn) to Canada’s econ-

omy in 2008, and the Canadian 
government has begun to rec-
ognise the value of investing in 
the sector, according to Bogu-
mila Lapinski Anaya, the new 
director of public relations at 
language education providers’ 
association Languages Canada.

Anaya told the Gazette, ‘Edu-
cation is Canada’s largest export 
sector to China, and language 
programmes are a significant part 
of the equation. The new gov-
ernment has pledged CAN$10 
million [£6.5m] over the next two 
years for international education, 
indicating a stronger commit-
ment to promoting Canada as a 
premier study destination.’

According to Anaya, ‘Canadian 
education is consistently ranked 
among the top three educational 
systems in the world, and edu-
cation has always been a huge 
priority for Canadians and the 
Canadian government.’ She added 
that, ‘in terms of language, the fed-
eral government … has invested 
CAN$1.1 billion [£713m] on lan-
guage and bilingualism over five 
years, so we can safely say that 
Canada remains committed to the 
value of language and recognises 
it as a cornerstone of our identity’.

On the subject of budget cuts 
around the world, Anaya said, 
‘Languages Canada members 
[both public and private] have 
never relied on funding to recruit 
international students. Our 

members spend over CAN$130 
million [£84m] a year on inter-
national education marketing. 
Many public institutions have 
been actively marketing their 
programmes internationally and 
will continue to do so with or 
without government support.’ 

Over 125,000 international stu-
dents were enrolled in Languages 
Canada member institutions (uni-
versities, colleges and private 
language schools for courses in 
French and English) for 2009. 
Anaya pointed out, ‘The Canadian 
government plans to increase the 
number of international students 

by 20 per cent by 2012.’ One indi-
cation that international education 
has finally become a priority is the 
recent creation of the Canadian 
Consortium for International Edu-
cation Marketing, which brings 
together various sectors. 

The Gazette also spoke to Tre-
vor Corkum, director of research 
and communications for the British 
Columbia Council for International 
Education (BCCIE). Says Corkum 
of the Pacific province’s interna-
tional education market, ‘Numbers 
are all up for the summer – things 
are looking good for the private 
language schools in Vancouver.’ 

(Most of the provinces’ language 
schools – approximately 43 – are 
in the city of Vancouver.)

The British Columbia (BC) pri-
vate language schools market has 
been ‘big on Saudi Arabia’, he 
added, with many arrivals from 
the country via the King Abdul-
lah Scholarship Programme for 
twelve-month intensive courses.

BC remains the ‘number one 
destination in Canada in K-12’ 
(primary and secondary educa-
tion for international students, 
including boarding schools and 
foreign homestay students at day 
schools). Enrolments in this sec-
tor are stable, which has been ‘a 
tad more affected by recession’.

A major development has 
been ‘BC institutions developing 
private pathway projects’ – pre-
sessional EAP and foundation 
courses leading to university 
entry. The ‘publics’, two public-
sector universities in Vancouver, 
have been particularly active in 
this area. The advantage of such 
pathway courses is that ‘if you 
have an acceptance letter from a 
university’ when applying for a 
number of categories of student 
visa, ‘some have a much easier 
time getting a visa in certain 
markets from a pathway’. This is 
especially true for students from 
China, says Corkum.

While the international edu-
cation industry has been ‘fairly 
fragmented’ up to now, Corkum 
sees it as ‘consolidating … at a 
national level’, with better con-
tacts between industry bodies.��„

THINKING BIG Canadian PM Stephen Harper has set aside 
£6.5m to promote international education over the next two years
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Canada’s cash commitment
Matt Salusbury  on government plans to attract more overseas students
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�t  classes of up to 10 students
�t  students aged 18 and over
�t  exam preparation
�t  qualified, experienced 
    teachers
�t  teacher-led activities 
    programme
�t  friendly host families
�t��British Council accredited
�t  city-centre school founded in 1996 with Christian ethos
�t  caring, community atmosphere

Central Language School
The Stone Yard Centre
41B St Andrew’s Street
Cambridge CB2 3AR

Tel: (0)1223 502004
Website: www.central-ls.co.uk

Email: info@central-ls.co.uk

Central Language School Cambridge
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